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Abstract 
Over the past years the Corporate Social Responsibility (CSR) movement has been rapidly growing in significance as a strategic 
management instrument. The role of business in society is changing and companies no longer operate in isolation but are a part of 
the business environment. CSR has been characterized as a concept in a variety of ways such as legally complying with the letter 
of the law, complying with the social and environmental codes of conduct engaging in corporate philanthropy, and the broader 
impact that business has on society among others. The aim of this paper is to assess the CSR within companies of the primary 
sector. An analysis was made within companies of NACE Section A2 – Forestry and Logging, which have information available 
on the internet. From the 1040 companies only 298 have their own web page and only 117 presented their CSR there. The 
preliminary study includes companies according to given criteria which were subsequently analyzed in approaches to CSR based 
on reporting in this field. The most common certification was ISO 9001, ISO 14001, OHSAS 18001, CFCS 1004 and PEFC, 
which promotes sustainable forest management through forestry certification. From public information it arose that neither 
support nor cooperation with non-profit organizations were proven, except for one joint-stock company and one forestry state 
enterprise (LČR, s. p.).  
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1. Introduction 
The Corporate Social Responsibility (CSR) movement has been rapidly growing in significance as a strategic 
management instrument over the past number of years. Not only has the issue received academic attention but it has 
quickly moved up the corporate agenda (Knox et al. 2005; Ogrizek 2002). The considerable emphasis placed 
nowadays on the social role of business is in accordance with the spreading belief that measures of company 
successes must go beyond profit and should also relate to the needs of stakeholders and society at large (Natale, Sora 
2009). According to Carroll (2000) CSR is becoming the defining business issue of our time, affecting corporate 
profits and credibility, as well as personal security and the sustainability of the global economy. 
The aim of this paper is to assess the CSR within companies of the primary sector. Forestry companies were 
chosen according to their specific role and relationship to the forestry sector in the Czech Republic. Their motivation 
for CSR need not be as strong as in other companies, because their target customer is state enterprises. They often 
provide services in state forests on the basis of contracts with a state enterprise. They are called contractors, while 
management of state forests is performed by the state enterprise Lesy České republiky, s. p. (LCR). The state owns 
60.32 % of the total area of forestland in the Czech Republic which is about 2,593,923 ha; natural persons own 
19.44 %, 16.39 % is owned by municipalities and the rest is owned by other legal bodies (MZe ČR, online). 
Contractors are mostly limited liability companies or joint-stock companies but some are entrepreneurs. It is 
apparent that the motivation for the CSR of contractors is rather different than the motivation of LCR, which acts for 
the state and must take care of its own positive image regarding the public. 
2. Social Responsibility and Corporate Social Responsibility 
Social responsibility can be traced back to the 19th century, for example in the case of Tomáš Baťa or other 
businessmen, even though they did not call these activities of theirs social responsibility. It is possible to divide the 
concept of social responsibility into three pillars using the principles of John Elkington (1997) who named the triple-
bottom line “3P” – People, Planet, Profit. 
Corporate Social Responsibility (CSR) includes economic effectiveness, environmental responsibility and social 
activity; it means having a responsibility to the community in which the company operates. Its responsibility is 
defined in a complex corporate concept. It includes every activity from the company’s business through its 
relationship with employees and the community up to its environmental responsibility. (Bartošová 2006, p. 3) 
In the year 1953, Howard Bowen published his book “Social Responsibilities of the Businessman”. The book 
includes a definition of social responsibility. A major idea is that the CSR can be determined by the consequences of 
the company’s activities on the stakeholders (Ackerman, Bauer 1977). In the 1970s mainly in the USA and in the 
United Nations (UN) the first discussions about corporate social responsibility and defining its content took place 
and later an ethical codex and business standards for corporations on an international level were created. The 
European Union discussed the corporate responsibility concept in the second half of the 1990s. (Franc et. al. 2006, 
s. 9) The present-day conception of corporate social responsibility implies that companies voluntarily integrate 
social and environmental concerns in their operations and their interaction with stakeholders. The European 
Commission defines it as “a concept whereby companies decide voluntarily to contribute to a better society and a 
cleaner environment.” (European Commission, 2001) 
CSR has been characterized as a concept in a variety of ways such as legally complying with the letter of the law, 
complying with the social and environmental codes of conduct engaging in corporate philanthropy, and the broader 
impact that business has on society among others. 
Dahlsrud (2008) identified 37 definitions that have varying significance. It has been described as subjective 
(Frederick 1986), unclear (McWilliams 2001), amorphous (Margolis, Walsh 2001), highly intangible (Cramer et al. 
2004), ambiguous (Fisher 2004) or as a concept with unclear speculative boundaries. The majority of Czech authors 
used a positive approach to the definition based on the subjective perspective. One of the most cited definitions 
comes from Carroll (1999) which is constantly being developed by many authors. Social responsibility has been 
variously described as an elusive concept (Lee 1987), a vague and ill-defined concept (Preston, Post 1975), 
a concept with a variety of definitions (Votaw 1973), a concept lacking theoretical integration and empirical 
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verification (DeFillipi 1982; Preston, Post 1975), a concept lacking a dominant paradigm (Jones 1983), and 
a concept susceptible to subjective and value-laden judgments (Aupperle et al. 1983).  
The role of business in society is rapidly changing and companies no longer operate in isolation but are a part of 
the business environment. Sustainability performance management is also a new term in the field of 
entrepreneurship and corporate social responsibility (Kocmanová, Dočekalová 2011). 
3. Material and Methodology 
The preliminary study includes companies according to given criteria and was subsequently analyzed in 
approaches to the CSR based on reporting in this field. An analysis was made within companies of NACE 
(Nomenclature of Economic Activities) Section A2 – Forestry and Logging, which have information available on 
the internet. The database of Bisnode Česká republika, a.s. was used. It includes 1,040 limited liability companies, 
joint-stock companies and one state enterprise – Lesy České republiky, s. p. (LCR).  
The research is based on the hypothesis that companies in the forestry sector are specific in their CSR activities 
which are primarily directed towards the owners of forests, which are in many cases state enterprises. Because of the 
specific circumstances arisen from the system of forest management the CSR activities are expected to be mainly in 
two pillars; economic effectiveness and environmental activity and on a lesser scale social activities such as 
cooperation with Non-governmental Organizations (NGOs), gifts, etc. 
The research was carried out in the following stages during November and December 2013: 
1. The existence of the companies’ web pages was firstly researched. Names of the companies were typed into an 
internet search engine with the aim of finding their web pages. Some companies have their contact details 
published on other information servers. Through them it was also possible to find a company’s web pages. All 
1,040 companies were tested. In this research it was assumed according to Adámek (2013, p. 59) that 
information about the CSR activities is aimed at stakeholders and customers and should be reported. 
2. The next stage of the analysis of existing web pages was carried out with a view to the CSR activity of the 
companies in the three pillars including information limited to the researched source; web pages: 
x The first pillar includes the area of the environment which could be presented by various certifications or in 
a non-formal way with the given information in the sense of environmentally considerate business practices. 
x The second pillar presents quality management which was researched mainly by presented certifications or staff 
qualifications.  
x The third pillar included an investigation of social aspects, cooperation with NGOs, and membership in NGOs, 
etc. 
The occurrence of the following key words relating to the CSR were researched on web pages; CSR, 
certification, SMS (Safety Management System), QMS (Quality Management System), EMS (Environmental 
Management System), gifts, NGO (Non-profit Non-governmental Organization), OHSAS (Occupational Health and 
Safety), ISO. 
3. Moreover, in the case of the CSR the activities of LCR were analyzed in its annual reports and the amount of 
finance used for one area of the CSR – social activities was evaluated. The state enterprise, LCR, was 
analyzed separately because of its different function in the forestry sector. Its web pages were analyzed as well 
as other business companies described in previous items. 
4. Results 
Of the 1,040 companies only 298 have web pages. These were searched for by typing the name of the company 
into a search engine. Often the companies are a part of the database of the Companies Register. Sometimes there is 
a reference to their web pages. The web pages of 298 companies were analyzed. Only 117 or 11.25 % of them had 
certification or other information related to their CSR presented there. Some others showed a positive attitude to the 
environment but without any formal confirmation. Thirty of the companies were joint-stock companies; 86 were 
limited liability companies and one was a state enterprise. All state contractors at the beginning of 2013 had web 
pages where they presented their certification. The CSR of LCR was analyzed separately because it has a different 
motivation compared to other business companies.  
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4.1. Analysis of CSR of Forestry Companies 
The companies mainly presented four types of certification. Their types and frequency are shown below (Tab. 1). 
The most frequent certification was PEFC. The Programme for the Endorsement of Forest Certification schemes 
(PEFC) is one of the processes in forest management leading to the achievement of the permanent sustainability of 
management in Czech forests. Moreover it endeavours to improve all of the functions of forests in favour of human 
life environment. 70 % of the investigated companies have the PEFC certification, respectively CFCS 1004 or CFCS 
2001. PEFC promotes the Chain of Custody (CoC) certification assurances that wood and wood-based products 
originate from sustainable managed forests. 
International standard ISO 9001 was made by the International Organization for Standardization (ISO). ISO 
9001:2008 sets out the criteria for a quality management system (QMS). The standard is based on a number of 
quality management principles including a strong customer focus, the motivation and implication of top 
management, the process approach and continual improvement. 57 % of researched companies implemented this 
standard within their QMS. 
ISO 14001:2004, the Czech ČSN EN ISO 14001:2005, sets out the criteria for an environmental management 
system and it can be certified. It does not state the requirements for environmental performance, but maps out 
a framework that a company or organization can follow to set up an effective environmental management system 
(EMS). It can be used by any organization regardless of its activity or sector. Half of the researched companies 
implemented this standard within their EMS. 
OHSAS 18001 sets out the minimum requirements for occupational health and safety management best practice. 
Almost 40 % of the researched companies implemented these principles of the safety management system (SMS). 
38 companies have all four certifications, this represents almost one third of them but only 9 out of all 117 
organizations have other certification usually regarding the quality of their products and 4 companies are members 
of some NGO. One company supports NGOs with its own foundation, and one company co-operates with one NGO 
by subsidizing the NGO from the sale of the company’s products. One company supports a local youth football 
team. More than one third of the companies implemented three international standards. 
Table 1. Types or Certificates and their Frequency. 
Type of certification or CSR activity Number of 
companies 
Relative share in 
researched sample (%) 
Relative share in total companies in 
NACE Section A2 
ISO 14001 56 47.86 5.38 
ISO 9001 67 57.26 6.44 
OHSAS 18001 46 39.32 4.42 
PEFC 82 70.01 7.88 
ISO 14001, 9001, OHSAS 18001 45 38.46 4.33 
ISO 14001, 9001, OHSAS 18001, PEFC 38 32.48 3.56 
Financial Support NGOs  3  2.56 0.29 
Companies with Web Pages 117 100.00 11.25 
4.2. CSR of LCR State Enterprise 
Every year LCR invests several millions of CZK into facilities in forests for the public and supports many 
projects in the area of environment, social, health, sport or culture with financial gifts. Almost half of the invested 
money within the 2020 program is used for building and repairing roads, tracks and parking places for the public as 
well as for rest areas and viewing points. The amount of the invested money has no specific trend. In previous years 
with the exception of 2010 it reached over CZK 60 million altogether; see Fig. 1. 
210   Pavlína Haltofová and Pavel Adámek /  Procedia Economics and Finance  12 ( 2014 )  206 – 212 
Fig. 1. Finance Invested into Social Activities and Amount of Gifts Given by LCR. 
 The share in the sum of the investments and money donated for public benefit purposes in relation to the profit 
of LCR in previous years represents about 1.6 % (Fig. 2). 
Fig. 2. Social Investment Share Regarding the Profit of LCR. 
LCR is presenting only PEFC certification on its web pages in comparison with its contractors. The web pages of 
LCR provide a variety of information to the public.  
5. Conclusion and Discussion 
Forestry companies within the primary sector in the Czech Republic were analyzed from the point of view of 
their Corporate Social Responsibility (CSR). Research was based on the hypothesis that these companies are 
specific in having their CSR activities directed more toward the environment and business effectiveness rather than 
social activities and supporting NGOs. They operate in different circumstances in comparison to banks or other 
companies providing services. All companies from the database Bisnode Česká republika, a.s. of NACE Section A2 
– Forestry and Logging were analyzed. Of 1,040 joint-stock companies, limited liability companies and one state 
0,00
2,00
4,00
6,00
8,00
10,00
12,00
14,00
16,00
2007 2008 2009 2010 2011 2012
Sh
ar
e 
in
 %
 
Years 
Social Investment Share Regarding the Profit of LCR  
0
10
20
30
40
50
60
70
80
2007 2008 2009 2010 2011 2012
24 
59 61 
33 
56 
54 
Su
m
 in
 m
il.
 C
ZK
 
Years 
Finance Invested into Social Activities and Amount of Gifts 
Given by LCR within Years 2007 - 2012 
Program 2020
Gifts
211 Pavlína Haltofová and Pavel Adámek /  Procedia Economics and Finance  12 ( 2014 )  206 – 212 
enterprise only 298 of them have web pages and only 114 presented there some CSR activities which represents 
only 11.25 % of them. LCR was researched separately, because it represents the state in managing services 
performed by contractors – other companies. 
The hypothesis, that the companies operating in the forestry sector do not support NGOs, was confirmed with 
a few exceptions. Only one company directly supports NGO by granting it a part of the sale price of its products and 
one supports a youth football team. One large company with many holdings has its own foundation through which it 
supports NGOs. Several of the companies are members of other NGOs.  
Companies present on their web pages four kinds of certification; ČSN EN ISO 14001, ISO 9001, OHSAS 18001 
and PEFC respectively CFCS. 
70 % of the investigated companies have PEFC certification which is given in the area of their business because 
it promotes the Chain of Custody (CoC) certification assurances that wood and wood-based products originate from 
sustainable managed forests.  
In quality management systems two thirds of companies have the ISO 9001certification. Half of the researched 
companies implemented the ČSN EN ISO 14001:2005 standard within their environmental management system and 
present this certification on their web pages. 
Almost 40 % of the researched companies implemented the principles of the safety management system within 
the OHSAS 18001standard.  
Out of all of the 1,040 companies only 3.56 % implemented all of these certifications. The research assumed that 
companies without web pages have not presented any certification and have no CSR activities. This assumption 
could not be definitely confirmed and the percentage may be higher. The percentage of forestry companies 
financially supporting NGOs within the third pillar of the CSR is only 0.29 %.  
LCR, the state enterprise, has only PEFC certification but supports many NGOs and cooperates with them. Every 
year it invests more than CZK 60 mil. into social activities within the CSR. 
Future research could discover the CSR activities of forestry companies besides those presented and reported in 
their web pages and further their motivation for CSR and effectiveness of the CSR activities for companies in the 
forestry sector. Finally, the paper is a contribution to the debate on CSR and indicates a future development of CSR 
with an impact on Czech forestry companies. 
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